Like Ads?

Do you want to serve them to Facebook Users who
already follow your page?
If no, please follow these steps to ensure this budgeted
amount is for New Likes Only.




1) In your ads manager, find your current like ad, and click edit. (If there is not one running, we suggest you
create one to increase the following of your page.

Campaigns = CATA (690452928794519) - A 1 ad set with errors

Q) Searchand filter

Campaigns 89 Ad sets

+ Create (W Duplicate = # Edit = & A/BTest a 9 @ ¥ @

off / On Campaign Delivery 1 Bid strategy

. Post: "We are so excited for the upcoming ... ® Active Highest volume

. Post: "Here's your friendly reminder that te... ® Active Highest volume

. Instagram post: The Central Mississippi Tu.. ® Active Highest volume

. Post: "Join us for Pumpkin Adventure 2022... ® Active Highest volume

. Post: "Looking for something to do this we... ® Active Highest volume

. Post: "Originally known for their sweet Smi.. ® Active Highest volume

. Instagram post: Come for the Pig. Come fo... ® Active Highest volume

v . [07{'[]‘1 ,‘2022ting Clapital AreaTo. # @ Active Highest volume
il View charts (W Duplicate

. Post: "Dine out this weekend at Local 463 ... Completed Highest volume

. Post: "Coast Athletic Conference (GCAC) C... Completed Highest volume

. Post: "THANK YOU to everyone who made ... Completed Highest volume

Post: "The Pearl Tiki Bar brings a taste of P... Completed Highest volume

2) Click on the ad set tab (the second of 3).
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3) Scroll down until you find the audience. If this part does not already show you an excluded audience,
please click edit to add one.

Create new audience Use saved audience =

Capital Area Tourism

Location - living in:
United States: Mississippi

Age:
27 - 65+

People who match:

Interests: Mational Civil Rights Museum, Nature photography, Civil War Times, Culture,
History, Blues music, Shopping, Sports, Mississippi, Mature (science), Southeastern United
States, Tourism, Foodie or Travel, Industry: Food and Restaurants

Advantage Detailed Targeting: +
On

@ Advantage Detailed Targeting is on [ >

We recommend keeping Advantage Detailed Targeting on since it
provides more opportunities for improved performance. If you want to
turn it off, you can duplicate your audience and deselect Advantage
Detailed Targeting.

Duplicate audience

Learn more

Edit



4) When you click edit to edit the audience, this will pop up. Click the exclude button.

Edit Audience X

Audience Name Estimated Audience Size: -
Capital Area Tourism 1,800,000- 2,100,000 @
Your criteria is currently set to allow

Advantage Detailed Targeting. @
Custom audiences Create new w

Audience details:
Q) Search existing audiences = Location - living in:
o United States: Mississippi
= Age:
o 21-65+
= People who match:
o Interests: National Civil Rights Museum,

Locations Nature photography, Civil War Times,
. . . . . Culture, History, Blues music, Shopping,

LOCEII[UI’] |IVIﬂg In: o # Edit Sports, Mississippi, Nature (science),

« United States: Mississippi Southeastern United States, Tourism,

Foodie or Travel

A o Industry: Food and Restaurants

ge » Advantage Detailed Targeting:
21-65+ FEdit o On
Gender
All genders # Edit

Detailed targeting

People who match: # Edit
« Interests: National Civil Rights Museum, Nature photography, Civil War Times,
Culture, History, Blues music, Shopping, Sports, Mississippi, Nature (science),
Southeastern United States, Tourism, Foodie or Travel
« Industry: Food and Restaurants
Advantage Detailed Targeting: 4
« On

Languages

All languages 7/ Edit

Custom audiences

IMCLUDE people who are im at least OME of the following
C, Search existing audiences

EXCLUDE people who are in at least ONE of the fallowing

Q| Bearch existing audiences

All  Lookalike audience  Custom Awdience

Mo existing audi=nce in this account
CTeain & R BUCIENCE 10 USE This Tangaing opton

 INTEMESIE. National LIVl KIS MUSeEUm, NaTture pnomagrapny, LI ¥war | Nmes,

f TR TERPRRIN () TN o 1) RN I I 14 NP S | RN WU N 1NN DN SRS N N RN U —



6) Click on custom audience.
YOUr Criteria 1s CUrrently Set 1o aiow

n‘ﬁ" Wi i i N
Create new dvantage Detailed Targeting. @

Audience details:

Custom Audience

Reach people who've already interacted with your
business.

Lookalike audience 5

Reach new people on Meta technologies who are
similar to your most valuable audiences. H
Southeastern United States, Ty

Frandia ar Trawvel

7) Click "Facebook Page"

Choose a Custom Audience source *
Cannect vwith DEDmie W e Ell'l':':'ld'_n.' showm an interast in daur busmess or |_'|||:||:||_||_‘-|:_

Your sources
& Website A& Customer list
O App activity =5 Offline activity
2= Catalog
Meta Sources
[» Wideo @ Instagram account
= Lead form #% Events
# INSTANT EXperiena [ ] E Fagebook page
T AR Experience '© Shopping

B On-Facebook listings

@




8) Make sure that you choose the page that you are editing the ad for. On Events, make sure it is marked as
People who currently like or follow your page.

Create a Facebook page Custom Audience

# A new way to reach people who currently like or follow your Page

Now you can reach people who currently like or follow your Page by selecting
that option in the Events dropdown.

Include people who meet  Any w  Of the following criteria:

People who currently like or follow your Page
This includes people who currently like or follow your Page on Facebook. People
who unlike or unfollow your Page will be remaoved from this audience.

Everyone who engaged with your Page

Includes people who have visited your Page or taken an action on a post or ad,
such as reactions, shares, comments, link clicks or carousel swipes.

Anyone who visited your Page
This includes anyone who visited your Page, regardless of the actions they took.

People who engaged with any post or ad
Includes people who have taken an action on a post or ad, such as reactions,
shares, comments, link clicks or carousel swipes.

People who clicked any call-to-action button

Includes people who clicked on a call-to-action button on your Page, such as
“Call” or "Message”.

People who sent a message to your Page
This includes only the people who send a message to your Page.

People who saved any post




9) Click save, and then click exclude again, and choose the created audience.

Edit Audience X

Audience Name Estimated Audience Size: -
Capital Area Tourism 1,800,000 - 2,100,000 g
Your criteria is currently set to allow
Advantage Detailed Targeting. @
Custom audiences Create new w
Audience details:
INCLUDE people who are in at least ONE of the following

» Location - living in

. N o United States: Mississippi
Q, Search existing audiences

= Age:
e 21-65+
EXCLUDE people who are in at least ONE of the following = People whoe match
o Interests: National Civil Rights Museum,
Q, [Search existing audiences Mature photography, Civil War Times,

Culture, History, Blues music, Shopping,
Sports, Mississippi, Nature (science),
All  Lookalike audience  Custom Audience Southeastern United States, Tourism,
Foodie or Travel
o i
= Adve
o O Size:Not available

Current Followers/Likes Engagement - Page

Name:Current Followers/Likes

Type:Engagement - Page

INTErests: National Civil KIgNTs Museum, Nature pnotograpny, Civil vvar 11mes,

Culture, History, Blues music, Shopping, Sports, Mississippi, Nature (science),
Southeastern United States, Tourism, Foodie or Travel

« Industry: Food and Restaurants

Advantage Detailed Targeting: 4

« On

10) Click update after you've chosen the group to exclude.

Edit Audience

Audience Name Estimated Audience Size:

Capital Area Tourism ® Data is not available.

Create new w Your criteria is currently set to allow

Custom audiences
Advantage Detailed Targeting. @

INCLUDE people who are in at least ONE of the following Audience details:
Q) Search existing audiences Excluding Custom Audience:
o Current Followers/Likes
Location - living in:
o United States: Mississippi
Age:
Engagement - Page o 21-65+
People who match
Current Followers/Likes o Interests: National Civil Rights Museum,
Nature photography, Civil War Times,
Culture, History, Blues music, Shopping,
Q Search existing audiences Sports, Mississippi, Nature (science),
Southeastern United States, Tourism,
Foodie or Travel
Locations o Industry: Food and Restaurants
Advantage Detailed Targeting:
Location - living in: /' Edit e On
« United States: Mississippi

EXCLUDE people who are in at least ONE of the following

Age
21 - 65+

Gender
All genders

Detailed targeting

People who match:

« Interests: National Civil Rights Museum, Nature photography, Civil War Times,
Culture, History, Blues music, Shopping, Sports, Mississippi, Nature (science),
Southeastern United States, Tourism, Foodie or Travel

Save As New




Your audience should now show you an excluded audience.

Create new audience Use saved audience «

Capital Area Tourism

Excluding Custom Audience:

Current Followers/Likes

Location - living in:
United States: Mississippi

Age:
21- 65+

People who match:

Interests: National Civil Rights Museum, Mature photography, Civil War Times, Culture,
History, Blues music, Shopping, Sports, Mississippi, Mature (science), Southeastern United
States, Tourism, Foodie or Travel, Industry: Food and Restaurants

Advantage Detailed Targeting: 4
On

-
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