
EVENT AD CAMPAIGN RESULTS 
 

PAGE LIKES 

May 1st – 20,476   

June 6th – 22,243 

Page likes gained – 1,767 

 

PAGE LIKE AD CAMPAIGN 

EXAMPLE OF AD PICTURED BELOW – THIS AD IS A VIDEO SLIDESHOW OF DIFFERENT AREAS OF YOUR 

MUSEUM.   

 

 



LIKES GAINED FROM LIKE AD ALONE –774 LIKES  

 

DEMOGRAPHICS ON WHO HAS INTERACTED WITH THE LIKE AD. 

PEOPLE REACHED AS OF 6/6/19 

 

 

 

OVERVIEW OF AD CAMPAIGNS MANSELL MEDIA HAVE LAUNCHED.  PLEASE SEE RESULTS, REACH & 

IMPRESSIONS.  *NOTE – THE FIRST THREE CAMPAIGNS HAVE RECENTLY BEEN LAUNCH SO DATA HAS 

NOT BEEN DISPLAYED AT THIS TIME. 

 

  

 

 



RAWR INTO SCIENCE – REACH CAMPAIGN.  SLIDESHOW FEATURING DINASOUR PICTURES WITH 

CHILDREN INTERATING AT THE MUSEUM.   Highlighted areas show where they are running 

throughout Facebook and Instagram.   

 



 

 

 

 

 



RAWR INTO SCIENCE POST ENGAGMENT PROMOTION RESULTS AS OF 6/6/19  

 

 

RAWR INTO SCIENCE DEMOGRAPHICS, REACH AND IMPRESSIONS 

 

 

SNAKE DAY CAMPAIGN – EVENT RESPONSE CAMPAIGN.  BELOW YOU WILL SEE WHERE THE ADS WERE 

SHOWN.  

 

 



 

 

SNAKE DAY DEMOGRAPHICS, REACH AND IMPRESSIONS 

 

 

 

 

 

 

 

 

 



KIDS MOVE YOUR WAY DAY AD CAMPAIGN – EVENT RESPONSE CAMPAIGN 

 

 

KIDS MOVE YOUR WAY DAY DEMOGRAPHICS, REACH AND IMPRESSIONS 

 

 

 

 

 

 

 

 



EXAMPLES OF ORGANIC REACH AND REPUTATION MANAGEMENT  

 

INVITING PEOPLE TO “LIKE” YOUR PAGE IF THEY HAVEN’T DONE SO ALREADY.  THIS ARE INDIVIDUALS 

LIKE THAT HAVE ENGAGED WITH YOUR PAGE AND IS SEPARATE FROM THE LIKE AD CAMPAIGN.  

   

COMMENTING ON POSTS INDIVIDUALS HAVE SHARED 

   

 



THANKING THOSE WHO HAVE STATED THAT THEY ARE ATTENDING AN EVENT, INTERESTED IN AN 

EVENT, AND ATTENDED AN EVENT. 

 

ASSISTING IN RESPONDING TO RECOMMENDATION AND REVIEWS. 

 

 

 


