
MS Museum of  Natural Science 

EVENT AD CAMPAIGN RESULTS & ORGANIC REACH 

WITH MANSELL MEDIA DURING SEPTEMBER 19TH -

DECEMBER OF 2019 



Our Two-Part Marketing Strategy

PAID REACH

Paid Reach helps push your page and message 
out farther to the community (see Facebook Ad 

Budget section).  This is achieved by the 
following:

• Create on-going “Like” Ad to promote page

• Boost/promote events and posts in order to 
increase engagement and event responses

• Create Ads to Promote Upcoming Events with 
custom graphics or graphics that are provided

ORGANIC REACH

Organic Reach is an important aspect in the 
promotion of  the Natural Science Museum’s 

page.  It adds value/personability and a sense of  
community to your sponsors, members, visitors, 

and supporters.  This is achieved by the 
following:

• Use Facebook as “The Mississippi Natural Science 
Museum” to interact on other Facebook Pages

• Comment to event responses, comments and 
posts of  those to engage with the page. 

• Inviting-to-Like those who have liked a post but 
haven’t liked the page yet. 



Like Ad for MS Natural Science Museum

The first steps we complete is creating a Like Ad for the page.  A Like Ad’s sole 
purpose is to increase the page likes, which in turn increases page engagement 
and visibility.  This is accomplished through the creation of  an eye-catching 
graphic/video, with detailed targeting associated with it. The ad entices the 

community to like the page to learn more about all the great things the museum 
has to offer.  The detailed targeting serves the ad to the museum’s ideal target 

audience to ensure the ad is being shown to those more likely to engage with it.  
The next few slides show the like ad we created for the museum during May 

and June – budget and campaign results are included as well. 



Like Ad – Paid Reach
The Like Ad was a picture slideshow of  different areas of  the museum.



Page Likes Gained Mid-Sept. – Mid-Dec.
This was accomplished through like ad, event-based ad campaigns(paid reach) 

and inviting-to-like(organic reach). 

TOTAL PAGE LIKES

September 19th – 24,303 

December 11th – 25,777

Page Likes Gained – 1,474

Check out the significant jump page likes had when 

started the like ad campaign and page promotion! 



Overview on Some of  the Campaign Ads for the Museum Page 1
See Results, Reach & Impressions for growth made to the page from paid ad campaigns. 

Totals 



Overview on Some of  the Campaign Ads for the Museum Page 2
See Results, Reach & Impressions for growth made to the page from paid ad campaigns. 

Total Reached:  43,072

Total Impressions: 134,706



Mansell Media Ran Ad Campaigns for Several Events in the Past Few Months. 

The following events were were promoted throughout several areas of  

Facebook & Instagram.

Dinosaurs Around the World Ecosystems Management Event



Examples of  Event Ad Campaigns 

Event Response and Link Click Campaigns(ticket sales)

Park After Dark Event Snow Much Fun – Buy Tickets/Link Click Campaign



Examples of  Event Ad Campaigns 

Event Response and Link Click Campaigns(ticket sales)

Wild About Gobblers Preschool Winter Camp 



Campaign Launched December 11th (results lower 

due to first few days in the launch)



Mobile View 
Facebook 

In-Stream Video 

View

Marketplace 
Facebook Stories

“Going Extinct” New Years Party
“Buy Tickets/Link Click” Ad Campaign



Organic Reach • Invite-to-Like
Inviting-to-Like those who have liked a post but haven’t liked the page yet. These are people who accepted our invites.



Organic Reach • Comment Response
Commenting on Posts that Individuals Have Shared



Organic Reach • Comment Response
Thanking those who have stated they are attending an event, interested in an event and attended an event.



Organic Reach • Comment Response



Organic Reach • Responding with Other Businesses 



Organic Reach • Review Response



Organic Reach • Review Response

Google Trip Advisor


